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Introduction  

Rural grocery stores are the cornerstone of many communities. They 
contribute to the local tax base, help attract and retain residents, and are 
often a primary source of jobs.
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Source: Rural Health Information Hub�
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The challenges that have plagued the rural food system have long been 
studied, though the compounding effects of the pandemic, inflation, and 
labor have shifted the landscape.

Review of Existing Research

https://www.mcdc.coop/wp-content/uploads/2021/01/MCDC-Food-Distribution-Study-Final.pdf
https://gndc.org/wp-content/uploads/2022/01/FINAL-REGIONAL-FOOD-ECONOMY-STUDY.pdf
https://gndc.org/wp-content/uploads/2022/01/FINAL-REGIONAL-FOOD-ECONOMY-STUDY.pdf
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“My distributor does a great job. Times are chal-
lenging now, but I trust them to do the right 
thing.”

 “My distributor has supported me through thick 
and thin. We wouldn’t be here without them.”

“My distributor always takes care of me.”

�

Store Visits
Two big events which negatively impacted the nation, the COVID-19 pan-
demic and high fuel prices, have actually had a moderately positive impact 
on Montana’s rural grocers. 
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“If it takes more time, no. Absolutely not.” 

“It’s all we can do to get our current deliveries 
unloaded and on the shelves now.”
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Grocer Profile 

David and Nycole Barbula 

After college, David and Nycole Barbula 
wanted to return to their hometown of 
Circle and run a business. In July 2022, they 
officially became the new owners of Circle 
Country Market. As professionals with 
significant business and accounting expe-
rience, but no grocery experience, it has 
been a steep learning curve. “It has been 
eye-opening for us to see what supporting 
local businesses does for the community, 
and how much money the community loses 
when people shop elsewhere,” David said. 
“This is our home. Our kids go to school 
here. We care deeply about this town. We 
hope to show others why they should shop 
locally.”
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Source: Bureau of Labor Statistics Consumer Price Index

How Much Common Food Items Have Increased In Price (Aug. 2021 to Aug. 2022)
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By examining prices of common grocery items across the state, some 
trends become immediately evident.

Analysis of Market Basket Data

https://www.fns.usda.gov/snap/thriftyfoodplan
https://www.urban.org/features/does-snap-cover-cost-meal-your-county
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Grocer Profile 

Linda Hutton 

 

Big Flat Grocery in Turner is a full-fledged 
cooperative, owned by community mem-
bers from the area. Store Manager, Linda 
Hutton, is key to the store’s strong in-
volvement in the community – sponsoring 
events like car shows, silent auctions, and 
the Christmas stroll. Working with the Lion’s 
Club, Big Flat Grocery obtained a grant to 
buy a backup generator, which has been 
imperative during severe weather events. 
Linda explains, “Having a secure food sup-
ply has been very important. The store is a 
central location for the community where 
the power will always be on, and people can 
get a hot meal.”

“In a small town, every customer is impor-
tant,” adds Hutton. “Service is our priority. 
We reach out to customers to learn what 
they want. A shopper that receives good 
service and feels valued will become a re-
turn customer.”
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Consumer Survey 

In an effort to learn more about rural Montanans’ shopping habits, we 
conducted over 900 surveys across the state. 

�������������������������������������������������������



���������
���������

��������������������������������������������
���������������������������������������
�����������������������������������������
����������������������������������������������
��������������������������������������������
���������������������������������������������
��������������������������������������������
�������������������������������������������
�������������������������������������������
�������������������������������������������
����������������������������������������
���������������������������������������������
���������������������������������������������
���������������������������������������������
���������������������������������������������
���������������������������������������
��������������������������������������
�����������������������������������������
��������������������������������������������
�����������������

������ ���������������

������° �

��������° �


���	������
�� ¡�

��������������� ¡¡

������� ¡�

������� ¡©

������° ��

�������° ��

������� ��

������� ��

�������� ��

«��������� ��

������ ��

�������� ��

������� ��

���� ��

������ ��

�������� ��

������ �¨

����������� �¡

������� ��

���� ��

������ �©

���� ��


��������° ��

����� ��


������� �¡


���������° ��

������� ��

������� ��

����� ©¡

������° ©�

	������ ��

¬�������° ��

���� ��


����� ��

������� ��

�������° ¡��

	�������° ¡��

	���������° ¡��

�����° ¡��

�������� ¡��

������� ¡��

������� ¡¡¡

������ ¡¡�

Native

Non-Native

Prefer not to 

answer

TRIBAL MEMBERS

¡©



�����������������������������������������
�����������������������������������������������
�����������������������������������������������
	����������������������£�������������¬����
�����������
�������������������������������
������������������������������������������
��������������������������������������������
���������������������������


�������¤��������������������
��������������
�����������������������	����������������
�������������������������������������������
�������������������������������������������

�����������������������������������������
����������������������������������������
��������������������������������������������
��������������������������������������������
�������������������

���������������������������������������������
����������������������������������������
�������������������������������������������
������������������������������������������
������������������������������������������
������������������������������������������
��������������������������������������������
������������������������������������

���������������������������������������������
��������������������������������������������
���������������������������������������������
�����������������������������������������
������������������������������������������
�������������������������������������������
���������������������������������������������
�������������������������������������������
������������������������������������������
�������������������������������������������
���������������������������������������
�������������������������������������������

	��������
�������

¤������������������������������������
��������������������������������������������
��������������������������������������������
�������������������������������������������
�������������������������������������

���������������������������������������������
���������������������������������������������
���������������������������������������
����������������������������������������������
�����������������������������������������������
������������������
������������������	���
���������������������������������������������
����������������������������������������������
�����������������������������������������
���������������������������������������������
�������������

��������������������������������������������
����������������������������������������������
����������������������������������������������
�����������������������������������������
�����������������������������������������������

¡�

Opportunities for Growth, 

Resilience, and Success

Rural grocers across the country are embracing new changes as they work 
to better serve their consumers in the 21st century.
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Grocer Profile 

Kelsey Meitzel 

A locally owned and operated grocery store 
in West Yellowstone for over 60 years, 
the Food Roundup has been an important 
fixture in this town of seasonal highs and 
lows. Kelsey Meitzel, Operations Manager, 
began working at Food Roundup at age 
15, continued throughout high school and 
college, and after some time in education, 
returned back home in 2018 to help man-
age the store with her stepfather, Kelly 
Anderson. “We are heavily involved in our 
community, providing scholarships and do-
nations to the school and for town events. 
This was very important to the original 
owners, as well as Kelly.”
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Grocer Profile 

Sharon Small

 
Warrior Grocery & Deli is a full-service 
grocery created out of the need for fresh 
produce in Ashland during the COVID pan-
demic, when Northern Cheyenne Reserva-
tion borders shut down and food access 
became severely limited. In addition to the 
storefront, there is a mobile beef processing 
unit which allows cattle raised locally to be 
processed there, cutting shipping costs and 
increasing the amount of beef available to 
the community. “We work hard every day to 
provide products and services to our people 
and to fill the gaps in our community,” said 
Sharon Small, Executive Director of People’s 
Partner for Community Development, the 
nonprofit that facilitates these programs. 
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https://www.nwfdailynews.com/story/news/2019/11/22/when-deep-red-towns-only-grocery-closed-city-hall-opened-its-own-store-just-dont-call-it-socialism/2231706007/
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Conclusion
Rural grocers across the country are embracing new changes as they work 
to better serve their consumers in the 21st century.
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https://iowastartingline.com/2022/10/14/how-local-iowa-grocers-are-fighting-back-against-dollar-general/
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Special Thanks
We recognize that this report would not be possible without the time and  
energy of people across Montana.
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Store Town Distributor
Bread Per 

Ounce

Spaghetti 
Per 

Ounce

HN 
Cheerios 

Per 
Ounce

RD 
Apples 

Per 
Pound

Russett 
Potatoes 

Per 
Pound

2% Milk 
Per 

Gallon

Cheese 
Per 

Pound
Eggs Per 
Dozen

Ground 
Beef Per 
Pound

Chicken 
Per 

Pound
Basket 
Total Notes 2020 Survey

Difference 
from 2020 2021 Survey

Difference 
from 2021 Location Route Population

Warrior Trail Store Ashland AFS 0.10 0.16 0.39 1.03 0.50 5.39 6.58 2.49 4.99 - 21.63
Can't get chicken 
often/Gala R U 763

Ashland Mercantile Ashland UNFI 0.08 0.15 - 1.99 0.74 5.95 10.29 3.19 5.29 2.22 29.90 Pink Lady R U 763

Allen's Manix Store Augusta AFS 0.15 0.15 0.49 1.79 0.6 4.39 5.69 2.19 5.88 1.89 23.22
80% frozen/frozen 
legs/Fuji U 238

Suzie's Babb - 0.11 0.11 - - - 6.98 7.58 3.29 - - 18.07
half gallon milk, 8 oz 
shredded cheese 17.48 3% R/V S 155

Reynold's Baker AFS 0.09 0.15 0.41 1.79 0.99 4.69 4.40 4.29 4.49 0.99 22.29 85%/thighs 22.09 1% S 1802
The Market Big Sandy AFS 0.09 0.15 0.58 1.79 0.89 5.89 5.99 3.89 5.79 1.59 26.65 85%/Gala apples 19.92 34% U 605

Country Market Big Sky AFS 0.15 0.14 0.58 2.49 1.89 6.09 6.19 4.79 5.99 2.39 30.70
80%/Drumsticks/Limit 1 
doz eggs/gala V U 3847

Big T's IGA Big Timber UNFI 0.14 0.18 0.56 1.89 0.6 4.29 7.55 3.19 3.59 1.99 23.98
Plain Cheerios/Thighs-
1.49/Out of eggs I 1650

Glacier Family Foods Browning URM 0.10 0.12 0.49 1.69 0.84 4.29 6.79 3.79 5.66 1.98 25.75 Split breast 19.55 32% R U 1018
Teeples Browning UNFI 0.09 0.12 0.44 2.49 0.80 4.89 8.55 5.49 5.19 2.29 30.35 Gala apples 19.55 55% R U 1018

Chester Market Chester AFS 0.19 0.18 0.71 2.99 0.5 5.45 6.49 1.73 4.99 2.49 25.72
85%/thighs-2.19/Fuji-
1.99/Montana eggs U 847

Finley's Chinook AFS 0.09 0.17 0.44 1.49 0.6 3.99 5.99 4.49 4.49 1.99 23.74 85%/thighs 17.20 38% U 1185
Rex's Market Choteau AFS 0.12 0.12 0.63 1.49 1.19 4.69 6.39 5.49 4.99 2.49 27.60 Quarters U 1721
Circle Country 
Market Circle UNFI 0.17 0.17 0.38 1.99 0.75 4.99 4.89 3.62 7.13 2.75 26.84 85%/thighs 26.43 2% U 591
Dollar Store Circle DOL 0.18 0.06 0.21 - - 4.79 5.90 3.55 - - 14.69 shredded cheese U 591
Rosebud Foods Colstrip AFS 0.08 0.16 0.60 1.49 0.49 5.49 5.59 4.55 4.39 2.99 25.83 22.56 14% B 2096

IGA Columbus UNFI 0.2 0.17 0.39 2.19 0.78 3.99 5.65 2.79 4.98 1.99 23.13
Thighs-1.49/Howe's 
eggs I 1857

Gary & Leo's Conrad UNFI 0.08 0.09 0.44 1.99 0.74 5.35 4.00 3.59 4.39 1.89 22.56
80% lean/thighs/ whole 
chicken 1.99 20.20 12% I 2318

Hometown Market Culberston UNFI 0.18 0.16 0.47 2.79 0.68 4.99 8.70 2.59 5.49 5.79 31.84 Pink Lady 22.34 43% B U 753
Albertson's Cut Bank ALB 0.09 0.18 0.43 1.89 0.99 4.69 4.25 2.79 6.39 1.79 23.49 85%/Fuji B U 3056
Big Sky Harvest 
Foods Cut Bank URM 0.09 0.11 0.39 1.99 0.60 4.29 5.99 2.59 4.99 1.69 22.73 B U 3056
Denton Market Denton AFS 0.22 0.14 0.42 1.80 0.50 4.99 5.59 3.35 5.25 4.35 26.61 85%/gala 21.74 22% S 205
Glacier Trading 
Company East Glacier URM+ 0.23 0.17 0.50 3.29 1.39 5.99 7.99 3.99 23.55 No beef or chicken R/V 315

Ijkalaka Ekalaka AFS 0.11 0.45 0.52 1.48 0.6 5.29 5.99 5.69 6.99 3.29 30.41
out of spaghetti and 
chicken 23.66 29% S 399

R&L Eagle Grocery Fairfield AFS 0.14 0.16 0.33 3.19 0.68 4.69 6.39 5.89 3.99 1.99 27.45 Fuji S 759
Picchioni's IGA Forsyth UNFI 0.10 0.18 0.48 1.99 0.55 5.49 4.24 4.29 4.69 1.95 23.96 85%/thighs 21.76 10% I 1647

River Market Fort Benton AFS 0.15 0.21 0.50 1.49 0.79 6.35 5.99 2.19 5.99 2.99 26.65

Wheat 
Montana/85%/whole-
$3.67/local eggs 21.24 25% U 1449

Froid Grocery Froid UNFI 0.19 0.20 0.45 2.59 - 8.00 9.00 3.89 6.29 - 30.61 Fuji S 195

Fresh Start Co-op Geraldine AFS* 0.15 0.12 0.46 2.29 0.50 4.99 6.99 3.99 - 4.50 23.99
Out of gala apples, 
potatoes, chicken 28.66 -16% S 207

Albertson's Glasgow ALB 0.11 0.18 0.41 1.69 0.8 4.49 4.99 3.69 6.29 1.99 24.64 85%/fuji 16.39 50% U 3202
Reynold's Glasgow AFS 0.12 0.16 0.69 1.79 0.70 4.50 6.19 3.39 5.99 1.69 25.22 85%/thighs 20.01 26% 22.78 11% U 3202
Albertson's Glendive ALB 0.20 0.18 0.43 1.89 0.50 4.98 4.99 2.99 6.29 1.79 24.24 23.57 3% I 4873
Reynold's Glendive AFS 0.13 0.16 0.45 1.79 0.99 4.69 5.49 4.39 5.99 0.99 25.07 23.82 5% I 4873
Lynn's Superfoods Hardin UNFI 0.10 0.17 0.41 2.33 0.70 5.98 9.65 1.99 6.89 2.79 31.01 85%/whole 24.55 26% B I 3818

Albertsons Harlem 0.11 0.16 0.5 2.29 1.40 4.89 4.99 1.69 6.29 1.79 24.11
Red potatoes, fuji 
apples 19.66 23% B U 769

Midtown Market Harlowton AFS 0.13 0.16 0.43 2.29 0.62 4.99 5.49 4.99 4.79 2.69 26.58 whole 21.81 22% U 955
Ryan Grocery Jordan AFS 0.10 - 0.50 - 0.80 5.79 6.00 3.19 4.49 1.79 22.66 U 356

IGA Lame Deer UNFI 0.10 0.13 0.55 1.29 0.60 5.27 7.70 2.14 3.99 1.29 23.06
Thighs/Golden Valley 
Colony eggs 24.94 -8% R U 2288



Albertson's Lewistown ALB 0.08 0.18 0.41 1.99 0.35 4.89 4.99 2.59 6.29 1.79 23.56
85%/whole, Quarters-
1.39/pink lady apples/ U 5952

Town & Country Lewistown AFS 0.08 0.12 0.40 1.29 0.69 3.89 3.75 1.69 5.49 1.69 19.09 leg quarters/local eggs 17.44 9% U 5952

D&D Foodtown Lincoln AFS 0.15 0.25 0.74 2.39 1.04 4.39 6.99 4.99 3.99 1.79 26.72
Burger on sale/Cosmo 
Crisp apples V U 1017

Albertson's Livingston 0.10 0.08 0.50 1.99 0.89 3.79 8.49 2.49 5.49 1.69 25.51 V I 8040
Town & Country Livingston AFS 0.09 0.16 0.37 1.49 0.49 3.79 8.49 2.29 4.29 1.99 23.45 V I 8040
Little Horn IGA Lodgegrass UNFI/DS 0.19 0.19 0.53 3.00 0.77 8.30 6.60 3.35 4.95 - 27.88 No chicken 32.26 -14% R I 441
Red Paint Creek Lodge Pole AFS 0.15 0.16 0.39 1.46 0.7 4.86 6.58 5.39 8.33 4.16 32.18 boneless breast frozen 23.9 35% R S 344
Albertsons Malta ALB 0.09 0.18 0.37 1.99 0.7 4.29 4.99 3.39 6.29 1.79 24.08 85%, Pink Lady 16.39 47% U 1860

L&F Food Farm Manhattan AFS 0.17 0.16 0.49 1.59 0.89 4.29 4.50 4.99 4.49 3.49 25.06

Manhattan 
eggs/Springdale Colony 
chickens I 2086

Big Sky Grocery Moore - 0.12 0.08 0.18 1.69 0.53 5.49 4.99 2.79 4.99 3.29 24.15
Fuji/generic bagged 
cereal U 194

B&B Foods Nashua DS 0.20 0.17 0.60 3.98 1.08 5.20 11.58 3.00 6.99 - 32.80 Fuji/no chicken R U 326

Inconvenience Store Neihart - 0.23 0.19 0.34 - 1.00 8.00 8.00 4.75 8.75 - 31.26
93%/only 1/2 gal/ 1/2 lb 
cheese 18.39 70% V U 43

Rueb's SuperValu Plentywood UNFI 0.21 0.16 0.30 2.39 0.80 5.99 7.59 2.59 4.99 2.49 27.51 85% 30.52 -10% S 1669
Main Street Market Poplar SparNash 0.14 0.15 0.55 1.73 - 5.75 6.14 - - - 14.46 22.32 -35% R U 758
Tande's Poplar AFS 0.15 0.13 0.67 1.99 1.20 5.49 6.49 3.99 4.99 - 25.10 Red potatoes 23.34 8% R U 758
Big Sky Hardware & 
Market Richey AFS 0.11 0.11 0.51 1.49 1.06 4.95 5.49 4.19 4.49 2.29 24.69 frozen meat U 164
Gramma's Rocky Boy - 0.11 0.15 0.60 - 2.19 3.47 8.40 3.47 6.79 - 25.18 R S 414
Van Dyke's Roundup AFS 0.19 0.16 0.51 1.79 0.60 4.99 4.20 5.29 4.69 2.19 24.61 85%/thighs 20.02 23% U 1742
Picchioni's IGA Roundup UNFI 0.10 0.17 0.48 2.49 0.50 4.62 4.83 3.39 5.89 2.59 25.06 81%/thighs U 1742

Pay N Save Saco AFS 0.13 0.14 0.49 1.69 0.99 4.39 6.98 3.99 3.79 1.99 24.58
burger on sale, thighs, 
fuji U 159

Tande's Scobey AFS 0.09 0.14 0.49 1.39 0.48 5.76 4.99 4.89 4.69 1.99 24.91 85% beef 21 19% S 999

Cory's Valley Market Seeley Lake AFS 0.08 0.14 0.51 1.66 0.52 4.59 5.39 2.99 5.99 0.99 22.86 thighs V S 1512
D's Supermarket Stanford AFS 0.16 0.13 0.56 1.29 0.4 3.99 4.99 4.79 5.39 - 21.70 80%/out of chicken U 260

SuperValu Terry UNFI 0.16 0.11 0.32 1.89 0.87 5.89 7.78 3.39 5.99 2.29 28.69
85%/frozen chicken 
thighs 28.72 0% I 562

Thriftway Townsend UNFI 0.08 0.15 0.27 1.79 0.50 3.99 5.69 2.19 5.89 2.19 22.74 whole/eggs from WSS 16.91 34% U 1787
Big Flat Turner AFS* 0.15 0.13 0.35 3.39 0.40 4.99 6.75 2.99 4.09 1.89 25.13 honey crisp S 95
Curry's Market Valier AFS 0.13 0.23 0.51 1.89 0.99 4.09 5.69 4.69 6.49 1.99 26.70 Fuji/chicken quarters 23.3 15% S 530

Food Roundup
West 
Yellowstone AFS 0.20 0.11 0.45 1.79 2.19 5.19 5.59 3.99 5.29 2.20 27.00 85% V U 1272

Super Market
West 
Yellowstone AFS 0.21 0.11 0.53 1.99 1.49 4.95 5.59 3.69 5.39 2.45 26.40 V U 1272

Corner Market Wibaux AFS 0.12 0.09 0.28 1.79 0.99 5.69 5.00 3.79 5.59 2.59 25.93 25.76 1% I 462
Albertson's Wolf Point ALB 0.09 0.18 0.47 1.99 0.99 4.49 7.49 2.99 6.29 0.79 25.77 1.69 thighs/fuji 17.88 44% 20.92 23% R U 2517
Agland Co-op Wolf Point AFS 0.16 0.14 0.63 1.99 - 4.29 8.58 3.49 5.22 1.31 25.81 R U 2517
Albertsons Wolf Point ALB 0.09 0.16 0.5 1.67 0.59 7.49 4.25 2.99 5.79 1.79 25.32 R U 2517
Dollar Store Wolf Point DOL 0.18 0.14 - - - 3.50 5.29 2.75 - - 11.86 R U 2517
Mathis WSS AFS 0.10 0.14 0.39 1.99 0.50 3.95 6.99 4.69 4.99 2.39 26.13 18.83 39% U 955

Average for Rural 
Stores $0.13 $0.15 $0.47 $2.00 $0.82 $5.08 $6.32 $3.60 $5.47 $2.25 $26.28

Bread Spaghetti Cheerios Apples Potatoes Milk Cheese Eggs Beef Chicken
Basket 
Total Rural > Urban 38%

Average for Urban 
Stores $0.08 $0.09 $0.28 $1.43 $0.65 $3.45 $4.05 $2.77 $4.77 $1.43 $19.01

Costco Billings 0.08 0.09 0.15 1.62 0.73 3.5 2.86 2.24 4.19 1.49 16.95 88%/Fuji 14.35 18%
Walmart Billings 0.05 0.06 0.25 1.48 0.57 3.07 3.98 2.65 4.78 1.32 18.21 13.19 38%
Walmart Great Falls 0.05 0.06 0.25 1.68 0.56 3.06 3.98 4.06 4.86 1.48 20.04 13.54 48%
Walmart Havre 0.11 0.19 0.24 1.68 0.51 3.46 3.68 1.96 4.74 2.14 18.71 80% 14.96 25%



Smith's Kalispell 0.09 0.10 0.39 1.49 0.89 3.59 4.29 1.59 5.49 1.49 19.41 85%/gala
Walmart Kalispell 0.05 0.06 0.25 1.16 0.51 3.06 3.98 2.36 4.36 1.32 17.11 80% 13.99 22%
Albertson's Miles City 0.20 0.18 0.43 1.66 0.99 4.09 4.25 2.49 6.29 1.79 22.37 whole 16.39 36%
Reynold's Miles City AFS 0.20 0.16 0.45 1.69 0.92 4.69 5.69 2.00 5.49 0.99 22.28 85%/thighs 17.70 26%
Walmart Miles City 0.05 0.06 0.25 1.16 0.51 3.06 3.98 4.06 4.36 1.32 18.81 80% 15.06 25%
Walmart Missoula 0.05 0.06 0.21 1.16 0.51 3.06 3.98 4.06 4.36 1.32 18.77 80% 14.63 28%
Walmart Polson 0.05 0.06 0.25 1.16 0.51 3.06 3.98 4.06 4.36 1.32 18.81 80% 15.34 23%
Walmart Sheridan, WY 0.05 0.06 0.25 1.32 0.57 3.34 3.98 2.65 4.36 1.32 17.90 15.18 15.13 18%
Walmart Williston, ND 0.05 0.06 0.25 1.38 0.67 3.83 3.98 1.86 4.36 1.32 17.76 80% 16.52 8%



 
 
 

   Food Distribution Survey  
 
Have you seen the price of your groceries increase in the past year? 

□ Yes 

□ No 

□ Unsure 
 
If yes, any idea how much? 

          □ Less than 10% 

            □ 10-25% 

□ 25-50% 

□ More than 50% 

□ No idea 
 
Where do you get most of your food? Check all the places you regularly get food when you can. 

□ Local grocery store   □ Farmers Markets 

□ Chain Supermarket in a Bigger Town (Walmart, Target, Albertsons) 

□ Bulk Store in a City (Costco, Sam’s Club) 

□ Online Shopping    □ From Friends and Relatives 

□ Restaurants/Bars/Cafes   □ Local CSA/Bountiful Baskets 

□ Direct from Producer/Farmer 

□ Hunting and/or Harvesting 

□ Food Delivery Services (Schwan’s, Hello Fresh) 

□ Food Bank or Food Pantry 

□ FDPIR Commodities Program 

□ Other _______________________________________________ 
 
How many miles are you willing to drive to save money on groceries? ________________ 
 
Town(s) where you shop for food: _______________________________________________ 
 



 
What matters most to you when it comes to food? 

□ Cost/Affordability  □ Quality/Safety 

□ Healthy/Nutritious  □ Access/Availability 

□ Taste                                 □ Where it comes from/Locally sourced 

□ Other _________________________________________ 
 
What could your local grocery store do to encourage you to buy more food from them? 

□ Lower the prices   □ Offer more variety 

□ Have more fresh produce  □ Be cleaner 

□ Carry more locally grown and made products 

□ Have friendlier/more helpful staff 

□ Develop a loyalty program with discounts, prizes, etc. based on your spending 

□ Other ________________________________________ 
 
County where you live:  ___________________________________ 
 
Your Age 

□ Under 18   □ 18-34 

□ 35-54   □ 55-64 

□ 65+   □ Prefer Not to Answer 
 
With which gender do you identify? 

□ Female   □ Male 

□ Non-binary/Non-Conforming 

□ Prefer Not to Answer 

□ Other ___________________________________ 
 
Are you a tribal member or descendant? 

□ Yes 

□ No 

□ Prefer Not to Answer 


